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50,000

fashion conscious females

13-35

year old predominantly ~ 'The vital statistics...

female audience

[London
Calling

by Louise Roe

GIRLS ABOUT TOWN

Clothes Show London’s Lily London. She is 25 years of Wendy Wadded is our secondary

age in her second job after Uni’ target who is 30 years old,
concept has been developed or College, her friends range middle management level in her
to offer a fashion savvy, from execs to beauticians fo work, lives within the M25 but

what she loves most.. SHOPPING!  high street and indulge herself fashion right now, blazing a

frail of frends and icons that
i - i i Il
The Clothes Show London She is a high street girl who also fairly often!! leave other capitals eating

1 experience will embody a dips into Selfridges and other | fincre i
SEat FaSthD TheatI'E brands for a bit of designer its dust - they’re mere Big

stunning fashion extravaganza Macs by comparison - you
with a true London vibe. indulgence. might say.

Our core visitor can be

encapsulated by the lovely With the world’s top
fashion colleges
consistently churning out
tomorrow’s Giles Deacon’s,

CREATINGA... Chris Kane's and Stella

o McCartney’s, and
(M edla) Sto I‘m ! established designers such
as Luella, Westwood and
Temperley all flocking back
fromm Milan and New York
to show on our shores

) hairdressers to pa's. She lives now has a mortgage and a long
London centric, 18-35year  ihin the M25, renting her own term boyfriend. She has a high
old female audience a new, place with hardly any financial salary and an even higher As far as stylish cities go
.. ) commitments ensuring an disposable income allowing her . '
, Intimate, cutting edge event. optimum disposable income for to shop till she drops from the London is fhe Kobe beef of

* Clothes Show London will ~ As well as a dedicated
advertising campaign
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benefit from a dedicated
marketing and PR
campaign which will
appeal to a discerning
audience.

A range of strategic media
partnerships and a promotional
campaign including London
Underground, buses, TV, radio,
online advertising and direct
mail will support the show.

within the national and
regional media.

This is the perfect opportunity
to position your brand af
the launch of the most
prestigious fashion debut

to hit the capital.

The campaign has been
devised to ensure the
capital is buzzing with
excitement and waiting in
anticipation for this fashion
spectacular to hit the town.

again, it’s a bona-fide
style-stamp that London is
the place to be.

Just take a stroll through
Notting Hill, Soho or
Spitalfields, and shoulder-
surf the city’s glamoristas,
somehow rocking an
innovative new look with @
hotch-potch of clothes
and accessories. Nowhere
else in the world does
fashion like that. Good
timing, then, that the
Clothes Show is going to
boom through the halls at

" 2 3 Front row seat at o
¥ ' ) o ‘ Clothes Show London... Coron oy 2005

\ | . b Think new-look Clothes

LLL
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£1 million will be invested
into the development of
the Fashion Theatre, a
catwalk show featuring
over 40 handpicked

Running throughout the day, the
Fashion Theatre offers an
exclusive opportunity for visitors
to see this season’s collections
and frends. Every ficket
purchased includes a dedicated
seat in the Fashion Theatre,
which seats over 2000 visitors per

Show. Think London
Fashion Week meets
vintage bargains, meets
the latest beauty products
meets Champagne, meets
cufte male models. Now
“that’s” a hotch-potch

I'd like to be part of...

models and dancers from

performance.

around the world in a

? i

breathtaking 45 minute

performance.
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Exclusive to London

. 9 2% Z.The

Awards

" Clothes Show London will be the
*® venue for the launch of the much

anticipated and stunningly
glamorous Style Awards.

Developed to celebrate the very best
professionals in the industry, the awards
will aim to provide a glittering ceremony
fo credit those who have shown
particular flair and creativity in their
chosen fields.

CLOTHES SHOW
STYLE AWARDS

CLOTHESSHOWSTYLEAWARDS.COM

FASHION PHOTOGRAPHER
OF THE YEAR

FASHIONPHOTOGRAPHEROFTHEYEAR.COM

The awards will include Fashion
Photographer of the Year, Fashion
Stylist of the Year and Make-Up Artist

of the Year all voted for by top industry
experts within the UK's most influential FASHION STYLIST

nedia, OF THE YEAR

FASHIONSTYLISTOFTHEYEAR.COM
The other three categories including Best

Dressed Man of the Year, Best Dressed
Woman of the Year and Celebrity
Hairdresser of the Year will all be voted
for by the public.

CELEBRITY HAIRDRESSER
OF THE YEAR

CELEBRITYHAIRDRESSEROFTHEYEAR.COM

The ceremony will take place on the
opening day of the event within the
Fashion Theatre during the 8.30pm
performance with a champagne
reception prior and a spectacular
fashion show afterwards.

MAKE-UP ARTIST
OF THE YEAR

MAKEUPARTISTOFTHEYEAR.CO.UK

BEST DRESSED MAN
OF THE YEAR

BESTDRESSEDMANOFTHEYEAR.COM

All of these categories are available for
sponsorship as well the opportunity for

a brand to optimise their coverage and
exposure by sponsoring the entire entity.

BEST DRESSED WOMAN
OF THE YEAR

BESTDRESSEDWOMANOFTHEYEAR.COM

This will obviously align a brand with
glamour, credibility and entertainment

. pre show and the added impact of being
brought to life at the stunning showcase
ceremony at Clothes Show London!

...a glittering ceremony

to credit those who have
shown particular flair
and creativity in their
chosen fields...
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Developed to support young, emerging talent, the Clothes Show Beauty
Awards will debut at Clothes Show London. To celebrate the explosion in
popularity of the beauty industry as a whole Clothes Show London will be
launching the first ever UK Beauty Awards.

Beauty
Awards

Nominated by Beauty PR agencies, shortlisted

by editors and voted for by the public these
exciting awards will be celebrating the very
best products in the industry.

The categories will include:

Classic Beauty Product of the Year,
Best New Beauty Product of the Year,
Natural Beauty Product of the Year,
Best Beauty Product of the Year,
Fragrance of the Year,

Best New Fragrance of the Year,

Best Classic Fragrance of the Year and
Best Celebrity Fragrance of the Year.

The awards ceremony will take place at 12.30pm on
29th May within the spectacular Fashion Theatre.

UKBEAUTYAWARDS.COM

The British
Textile Design
Awards

Following the huge success of the UKTV
Design a Print Competition with M&S, which
took place in Birmingham 2007, the brand
new British Textile Design Awards will be
launched at Clothes Show London.

These will be technical competitions devised to
challenge students working fowards developing
themselves whilst at college or university. Combining
two awards featuring Print Design and Woven
Designs these awards will provide the perfect
showcase from which young talent can shine.

THEBRITISHTEXTILEDESIGNAWARDS.COM

The Clothes
Show Beauty
Awards

Targeting professional nail technicians,
emerging nail technicians and up and coming
make-up artists, this set of awards are bound
to uncover tomorrow's huge talents.

Working alongside our media partner and industry
bodies we will be communicating directly with
colleges and salons encouraging young, fresh talent
to apply with the chance to win a cash prize and
be recognised as Nail Technician of the Year, Young
Nail Technician of the Year or Young Make-Up Artist
of the Year.

CLOTHESSHOWBEAUTYAWARDS.COM

All of these awards and categories present excellent sponsorship opportunities so please contact us if any of these are of interest to your brand.
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SPONSORSHIP AND BRAND COMMUNICATION

Be part of it!

Clothes Show London represents the perfect opportunity to

join the fashion glitterati and place your brand in the hands

of thousands of eager fashion loving opinion forming adults.

Events provide a perfect environment for
sponsorship, launches, research, testing, sampling
and brand awareness. Each of the stunning
features within the event are available for
sponsorship as well as one lucky brand having the
opportunity to be title sponsor of the entire event.

Title sponsorship creates a high profile branding
proposition with huge media value and unique
bbrand positioning. The title sponsor benefits from
full infegration into the Clothes Show London logo
and the entire above and below the line pre
show marketing activity as well as substantial

at show presence.

Experiential marketing allows consumers o inferact
and engage with your products in a fruly unique
way. With so many creative branding ideas,
sponsorship is the perfect medium to set yourselves
apart from your competitors and align yourselves
with one of the hottest new fashion launches for

20 years!

Some of the available sponsorship opportunities
include Headline, Fashion Theatre, Main Stage,
The Urban Beach, Expert Stage, Bar Maroc, Nail
and Champagne Bar as well as bespoke
packages. Call Craig Hanratty for more details
on 020 8267 8357.

YOU & CLOTHES SHOW LONDON

Join the A-list

Media Opportunities

Brand new online and media packages are now
available including:

Web Advertising

Sponsorship of the show e-newsletter
Sent to over 40,000 targeted customers monthly

SPACE ONLY
£299 per square metre + VAT

Floor space only and carpet up to 200m?2. You build
and design your stand according to your own
specification. Minimum size 15m?,

SHELL SCHEME
£315 per square metre + VAT

Includes walls, carpeting, ceiling, fascia name board,
show guide entry and stand cleaning. Fitting and
fixtures are extra. Minimum size 9m?2,

Get in touch

CALL THE SALES TEAM
ON 020 8267 8300

CALL THE MARKETING TEAM
ON 020 8267 8304

clothesshowlondon.com

C

Organised by Haymarket Exhibitions Ltid - haymarket exhibitions FSC






